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Why Local Business Matters



The Jobs Verdict

Study $ Circulated Locally:

Local vs. Nonlocal Ownership

Austin (2002) 3.5

Maine (2003) 5.0

Chicago (2004) 1.6

Toledo (2004) 4.0

Iowa (2006) 1.6 (Jobs)

San Francisco (2007) 1.4-1.7

Phoenix (2007) 2.9

Grand Rapids (2008) 1.6

New Orleans (2009) 2.0

AVERAGE 2.6



Harvard Business Review 
July-August 2010



Federal Reserve of Atlanta
August 2013

“My results…provide evidence that local entrepreneurship matters for 

local economic performance… I find that the percent of employment 

provided by resident, or locally-owned, business establishments has a 

significant positive effect on county income and employment growth and 

a significant and negative effect on poverty in the all counties and non-

metro counties sampled.”  



Fun Facts About Local Business

• Local Share of Private Economy:  60-80%

• Most Profitable Businesses:  10-20 Employees

• Size of Household Financial Assets:  >$70 Trillion

• Percentage of Assets Invested in Local Business: <1%



Current
Investment Strategy



The Accredited Investor

• $200-300k Income

• $1 Million Wealth

• $5 Million Institution



The Potential Payoff  
($100,000/capita)



Impacts of a 25% Food Shift:
Metro Cleveland (2010)

• Jobs = 27,000

• Wages = $868 million

• Value Added = $1.5 billion

• Taxes = $126 million



Capital Requirements for

25% Shift in Cleveland ($735M)
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Why Food Businesses Matter

• Consumer Entry Point

• Urban Renewal

• Rural Connection



FoodFutureWNY.org



Mainstream Resources



Long Shots

• Angel Clubs

• Venture Investors

• Pension Funds

• Foundations



Plausible Shots
(With A Track Record & Collateral)

• Close Angels

• Banks 

• CDFIs



Startup Possibilities

• Community Loan Funds

• Microloan Funds 

• State & Local Programs



Grassroots Finance





Crowdfunding: >$1 Billion



Types of Crowdfunding

• Donation

• Interest-Free Lending

• Pre-Purchasing

• Peer-to-Peer

• Investment



Types of Investment

• Debt

• Equity

• Convertible Note

• Royalty

• Future Notes (SAFE)
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Is Your Business Ready?

• Actual Sales?

• Expansion Plan?

• Have Investors?

• Easy to Understand?

• Engaged Fans?

• Social Media?

• Clean Books?

• Vetted People?

• Cheaper Capital?

• Reporting Plan?



Key Cost Items (Before)

• Film 

• Contact List

• Accountants

• Setup



Key Cost Items (During)

• Marketing

• Events

• Answering Questions



Key Cost Items (After)

• Success Fee (5-12%)

• Annual Reporting

• Care & Feeding Investors



Key Cost Items (During)

$5 Million Raise $10,000 Raise

Film $10,000 $0

Accountants $30,000 $0

Set Up $2,000 $0

Marketing $50,000 $0

Success Fee (5%) $250,000 $500

5 Years Reporting $25,000 $1,000

TOTAL $367,000 $1,500

(7% Raise) (15% Raise)



The Bottom Line

• Consider Alternative

• Build Your List First

• Raise What You Need

• Consider Multiple Raises



Questions & Discussion



For More Information

Michael H. Shuman

67820 Ontina Road

Cathedral City, CA 92234

United States

---------------

01-202-669-1220

shuman@igc.org

www.michaelhshuman.com

@smallmart


